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Extended Abstract 
This research aims to assess the impact of privacy policy changes on user behavior within online applications. 

Specifically, it focuses on changes in online application usage behavior in relation to privacy disclosures and the influence 

of privacy policy changes on website application.   

The research focuses on the states of California and Virginia, which were among the first to implement privacy laws. It 

evaluates the impact of these specific privacy laws in terms of their enactment timing and level of privacy protection. The 

study analyses online marketplace data and user data from September 2021 to December 2023, segregating them by state.  

The projected results suggest that online applications collecting and sharing more personal data, such as home devices, 

may be more greatly impacted by privacy policy changes. It is expected that some mobile apps may offer lower pricing in 

exchange for increased collection and sharing of personal data.  

This research contributes to the existing literature by examining the impact of privacy policy changes in the United 

States market. It aims to understand the overall impact on user behavior and the market, considering variations in privacy 

disclosure requirements. By analysing the effects of privacy policy changes, this study provides valuable insights into user 

behavior and marketing effects within online applications. 
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